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DISCLAIMER

This is a working paper, and hence it represents research in progress. This paper represents
the opinions of the authors, and it is the product of professional research. This paper is written
in compliance with the provisions of the European Commission but it does not represent the
view of the European Commission and the European Commission is not responsible for any
use that may be made of the information it contains.

Under no circumstances will any of the GEN.ERA Partners, their servants, employees or agents
accept any liability whatsoever arising out of any error or inaccuracy contained in this
document (or any further consolidation, summary, publication or dissemination of the
information contained within this report) and/or the connected work and disclaim all liability
for any loss, damage, expenses, claims or infringement of third party rights.
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1- Introduction

1.1 Purpose of this document
This report presents the matchmaking session for B2B meetings between SMEs organised in
conjunction with the GEN.ERA Market Intelligence event, which were open to all interested parties
in the field of health genomics.
It also presents the results of the pitch session for SMEs on their activities, the products and/or services
they provide and their interests in cooperation, which was merged with the GEN.ERA Market
Intelligence and matchmaking events.

Objectives:

- To present a market overview of the 5 pre-selected promising and accessible markets for European
genomics SMEs

- To carry out a preliminary analysis of the five selected markets in order to select the 3 most promising
and accessible markets

- To present the SMEs involved in the GENERA project to increase international contacts.

- To organise B2B meetings between SMEs and SMEs, Clusters involved in GENERA, SMEs and
between SMEs and international stakeholders focused on genomics.

This report has been developed in line with D3.1 (Benchmark reports on the 8 selected markets), D3.2
(First selection report) and includes some conclusions of the GEN.ERA Market Intelligence event
resulting from the conclusions of the experts invited to present the 5 selected markets and the exchange
of information between the pool of experts of each presented market and the participants during the
roundtable organized

Market Intelligence
&
Matchmaking Event

Market Intelligence & Matchmaking Event 2021
PARIS, 21 October 2021 at 9:00am (CET)
Free meeting
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2- Organisation of the GEN.ERA Market
Intelligence and matchmaking event

As described in D3.1 and D3.2, the GEN.ERA consortium initially selected eight target markets (USA,
China, Taiwan, Singapore, South Korea, Australia, India and Japan) and then it was decided to select
only five markets.

A team of external experts was carefully selected based on their experience and cost-effectiveness in
dealing with the five pre-selected markets and in particular the general criteria on which the report
was to be based.

The selected subcontractors were also asked to focus on soft-landing structures, direct investment
facilitation mechanisms and the next generation of relevant products.

Therefore, the selected subcontractors produced a report including a market overview on five countries
USA, Australia, China, Japan and Singapore.

Based on this report, the Genera consortium partners decided to organise a Market Intelligence event
in order to present to companies and stakeholders interested in genomics, an overview of the 5 markets
but also to give the companies involved in the project the opportunity to do a Speed Pitching of their
company. Due to time constraints, only two were selected to make their presentations.

It also emerged that it was necessary to take advantage of this opportunity to organize, following this
presentation, a time of exchange of experience with experts who know well or live in one of the
markets presented.

It was decided to combine the 5 market presentation event with a matchmaking event to allow the
companies to present their business to other SMES, international stakeholders but also for the
consortium to get to know other companies and other stakeholders that might be interested in joining
the GEN.ERA alliance.

Taking into account the health situation, it was decided that these two simultaneous events should be
held free of charge and hybrid meeting (physical and virtual). For this, a digital platform was selected
to enable this organization and particularly the All-In-One B2B Matchmaking Platform.

Thanks to the contribution of all GEN.ERA's partners, an agenda was defined for this mixed market
presentation and networking event: The event was scheduled for the 21/10/2021 at Genopole premises.
The language of this event was English, and participation was free of charge.

5

Disclaimer: The content of this report represents the views of the
author only and is his/her sole responsibility; it cannot be considered
to reflect the views of the European Commission and/or the European
Innovation Council and SMEs Executive Agency (EISMEA) or any other
body of the European Union. The European Commission and the
Agency do not accept any responsibility for use that may be made of
the information it contains.

This project was funded by the
European Union’s COSME Programme.



* % %

* K 5k

* 4 x

* % %

Programm

9:00 - GEN.ERA project presentation 10:35 - BREAK

Dr. Laurent PEPIN & M. Alexis BITON

GEN. ERA Coordination Team
10:45 - Emerging Markets presentation

M. Sven PARKEL Tartu partner - session moderator

9:05 - GEN.ERA partnership presentation Dr. Sachin GAUR - InnovatioCuris

M. Alain Lusardi - Genopole Cluster (F)

M.

Roberta LAURO - Campania Bioscience (I)

\ 11:35 Connecting the Dots for a Global Genomics Market

Sven PARKEL - Tartu BT Park Ou Cluster (EE)

M. Tero PIISPANEN - Turku Science Park Ltd (FI) Dr. Sachin GAUR - InnovatioCuris - Session moderator

Niek WELLINK - 00ST NV (NL)e Nidhi Gani (USA)
Tomoko Mitsuoka (Japan)

M.

Molshree Pandey (Singapore)
9:15 - GEN.ERA associated partnership presentation Teppo Laaksonen (Gen.ERA partner, Finland)

Ms Daniela ONOFRI - Medicen Paris Region (F)
Ms. Arla DELL'AGNOLO - Trentino Sviluppo S.p.a. (I) 13:00 - BREAK

9:25 - Speed Pitching from digital genomic SMEs
14:00 - 17:30
Philippe JAIS - Eukarys (Genopole)

valter RONNHOLM - Abacus Inc. (Turku Science Park) Matchmaking session between companies in the genomic field

This event was divided into different parts of the day:
This morning event, dedicated to Market Intelligence, was to aim to

= present the project and its progress,

= present the project partners,

= present some partners associated with the project,

= present the 5 pre-selected markets,

= present some companies of the GEN.ERA project in speed pitching,

= organize a discussion roundtable between experts and participants on the 5 markets presented.

The afternoon event was to aim to

= present products, technologies, skills, systems that SMEs are proposing to potential European
and international cooperation partners,

= understand what kind of cooperation SMEs are looking for,

= promote SMEs as potential partners for joint development or research projects with European
and international actors.

= present what ideas SMEs would like to discuss with potential partners,

= meet several potential co-operation partners in one day, reducing the amount of time and
money needed to find new partners and/or stakeholders.

This afternoon event consisted of pre-validated 30-minute bilateral meetings. It represented a good
opportunity to increase international contacts.

Registration for B2B meetings was based on the use of a platform dedicated to this type of event and
participants were able to register one week before the event.

For this Matchmaking event, it was decided to use the virtual platform B2Bmatch. This made it
possible to:
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= Allow participants to send meeting requests to interesting participants through their personal
networking profiles where participants could express areas of activity, needs and interests. All
networking profiles were visible in the participant catalogue and could be enriched with
documents, images and videos,

= Giving more visibility to the participating organisations through dedicated company pages
where meetings with representatives of the listed companies could be requested directly. On
the pages, companies could present themselves as well as the business opportunities they were
looking for.

*= Send meeting requests to participants directly through the Marketplace where participants
could post services and ideas to increase their visibility and find suitable partners more easily
- each opportunity could be presented on a separate page which could be enriched with
documents, images and videos.

Merci pour votre participation!
Veuillez prendre quelques minutes pour évaluer notre événement et vos réunions (si tel est le cas).
Alexis Biton

GENOPOLE
Paris, Paris Region, France

Gen.era B2B meetings / Authority/Government
( )| GENOPOLE
| GENOPOLE

Genopole shapes and vivifies a research hub for genomics and life sciences, energizes the growth of

‘ Afficher mon profil

Once the agenda was agreed upon, Genopole in collaboration with Distretto Campania Bioscience
(Partner 2-CBIOS) decided to set up an event-specific communication strategy in order to better and
more widely disseminate it at national and European level.
A direct invitation to the main European stakeholders and in particular to the SMES involved in the
field was used. Social media such as Linkedin and Twitter were used.
To disseminate these two events better and more widely, it was decided to build a list of contacts to
whom the invitation should be sent. This mailing list was built by the partners and focused on European
stakeholders interested in digital genomics.
It included:
= lifescience clusters across Europe, based essentially on the members of the Council of
European BioRegions (CEBR), a network of clusters and bio communities across Europe and
worldwide, with the mission to defragment biotechnology and its support in Europe
(http://www.cebr.net),
= stakeholders interested in digital genomics, identified by each GEN.ERA partner,
= SMEs that are members of the project partners and SMEs operating at European level in the
field of digital genomics.

Furthermore, in order to define the stakeholders, the SMEs more precisely, we decided to extend the
value chain structure we had built (D2.1) in order to add contacts with other X-omics companies in
Europe. To do this, we first favoured a biocluster-to-biocluster approach by relying on European
networks such as the ECCP (European Cluster Collaboration Platform) or the CEBR.
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50 bioclusters in 14 different countries were identified and then invited to participate in the 21/10
event. We contacted not only the 40 members of the CEBR but also other bioclusters that are not
members of this European association such as: BioRiver (Germany), Technology Park of Ljubljana
(Slovenia), Lithuanian Biotechnology Association (Lituanie), EThe Austrian Centre of Industrial
Biotechnology (Austria), BioCon (Germany).

Based on the value chain structure (D2.1), we asked the project partners to send us not only a list of
their companies in the sector that might be interested in the GEN.ERA initiative and could be contacted
for future matchmaking events (20 October 2021) but also companies at national level that might be
interested.

In addition, extensive monitoring was conducted by Genopole on the European X-omics
entrepreneurship landscape. In total, we were able to identify and invite more than 150 SMEs and
start-ups in our sector located and operating in the EU.

3- Minute of the GEN.ERA Market Intelligence
and matchmaking event

The replay of the webinar is available on Genopole’s You tube channel at the following address:
https://www.youtube.com/watch?v=fHWUx5S0D50

» YouTube ™

GEN.ERA MARKIZ‘T INTELLIGENCE
MATCHMAKING EVENT

October 21, 2021 @ 9:00am

P Pl ¢ o01/35110

Genopole - GEN.ERA "Market Intelligence & Matchmaking” Event

s 2 GJ NONMIPIACE ) CONDIVIDI

Genopole
711 ittl

ISCRIVITI

GEN.ERA is a project where five EU life Sciences clusters and agency partners join and share their
international competences and know-how to improve the scale-up of European companies (Start-
ups and SMES) involved in the genomics value chain apply to healthcare, by a facilitated and

Genopole’s You tube channel - 103 views in 3 months

The morning event was organized on 21/10 at the Genopole headquarters and was conducted by Alexis
Biton, European Project Officer in Genopole in collaboration with the GEN.ERA project management
team (Laurent Pepin, project coordinator - Alain Lusardi, European Project Officer), the Marketing &
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Communication department of Genopole and the GEN.ERA partners of the consortium (Roberta
Lauro, Distretto Campania Bioscience, IT - Triin Vakker, Tartu BT Park, EE - Teppo Laaksonen,
Turku Science Park, FI - Niek Welling, OOST NV, NL).

Alexis Biton, European Project Officer, Genopole

Laurent Pepin, GEN.ERA project coordinator - Alain Lusardi, European Project Officer, Genopole

Alexis Biton presented the agenda of the event and the objectives, expected results, progress and
composition of the consortium.
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GEN.ERA organisation

Action 1- structuring the partnership
Objectives

« Structuring and understanding the genomic
value chain at the partnership leve

« Identify possible interactions and
partnérship opportunities between
companies

« Finalising a cooperation agreement to
ensure the visibility of this GEN.ERA
alliance

TR project was funded by the [uropean Unioa's
COSME Programme under ogreement No 951197

Genomic value chain

Individual + joint SWOT

GEN.ERA Presentation to SMEs

SMEs questionnaire

Setting up individual interviews with SMEs

The 5 project partners presented their organisation and engagement in the project activities.
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France's leading biocluster I
dedicated to biotechnologies | | |
! |

GENOPOLE I

Cluster
Management

|
@l

COOPERATION

* European projects: Baltic Blue Biotechnology Alliance+, Connected Health cluster,
BIC, EIT Health (RIS HUB), EIT Food, GEN.ERA etc.
tional projects: BioMed Incubator, etc
* Collaboration networks: ScanBalt BioRegion, SUBMARINER Network, Estonian
Connected Health, sSTARTUp Tartu etc.
+ Close collaboration with biotechnology parks and IRCs in Europe and USA ,_ somf
+ Co-organiser of STARTUp Day business festival

* Member of European Cluster Collaboration Platform

Alain Lusardi, Genopole (F)
Our organization supports SME’sS
@
o, i ) o * Technology. :
3 Q' = « Energy
oost nl . &7 Health
_ . ’
—] \ a
D:c‘ls;:::m Capital International
Niek Welling, 0O0ST (NL)

Turku Business Region
- wide-ranging cooperation
between business actors

The subregion’s 22 000 companies, six institutes of
higher education, business-friendly municipalities
and the extensive collaborative network combine
their forces to accelerate the birth of new products
and services, the growth of business operations.
and the region’s general wellbeing

Strong expertise in education, research and
innovation supports both globally significant

corporations and smaller growth companies

Riproduci (k)

This project was funded by the
European Union’s COSME Programme.

Triin Vakker, Tartu (EE)

TURKU
BUSINESS
REGION

Teppo Laaksonen, Turku (FI)
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Roberta LAURO
Campania Bioscience

The morning continued with presentations of innovative solutions related to genomics by 2 companies
from the GEN.ERA bioclusters and both selected due to lack of time in the programme. This pitch
session was moderated by Alexis Biton and allowed them to better understand their markets of interest
in order to accelerate their international development.

ATBOMICS

Pharmacogenetics — an infroduction

Philippe Jais - EurKarys (F)

)21 £
FUKARYS
MRNA IS 1IN OUR DNAB®

Gen.Era
Market Intelligence & Matchmaking
Wednesday, October 21, 2021
T L0 LNLF O A T LM AL P P05 .55 01 MY wormasteryco
e Valter Ronnholm — Abacus (Fl)

Afterwards, two associate partners intervened, presenting their organisation and the reasons why
they had joined the GEN.ERA project.
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Daniela ONOFRI
European Affairs Manager

Daniela Onofri, Medicen (F)

- Arla DELLCAGNOLO
— Trentino Sviluppo S.p.a.
Arla Dell’Agnolo, Trentino Sviluppo Spa (1)

Davide Ederle, Hub Innovazione Trentino
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The second part of the morning continued with the presentation of the five markets pre-selected by the
partners by two of the InnovatioCuris experts.

Molshree Pandey, InnovationCurtis

Sachin Gaur, InnovationCurtis

GDP (PPP)
$20,81 trillion

(1st as per World Bank, 2020)

Population (2020)
329.484.123

Healthcare spending as % of
GDP (2019)

U SA 17,8%
Genomic 25th Least Corrupt (outof 180)
M a r k et Ease of Doing Business

Transparency International's 2020
Corruption Perception Index ranks

(2020)
6th ‘Very Easy’(outof 190)

Landscape

This virtual presentation was a unique opportunity to get an overview of the latest advances,
restrictions, opportunities and challenges in high-potential genomics markets such as: USA, China,
Singapore, Australia, Japan.

This second part of the morning was animated by one of Innovation Curtis' experts, organising a
roundtable between a pool of genomics experts in each of the countries presented.
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This roundtable was an excellent opportunity for those present to begin to understand more deeply
each of the markets presented. Speakers from the United States, Japan and Singapore provided insight
into the business practices and cultural specificities of their nations. This was valuable strategic
information for biotech companies, supported by the five GEN.ERA clusters, aiming at a commercial
deployment beyond European borders.

The expert panel, under the session “Connecting the dots for a global Genomics Market”, duration
of lhour, was composed of:

* Dr. Sachin GAUR — InnovatioCuris

* Ms. Nidhi GANI (Massachussets, USA) - Regulatory Affairs Professional, for healthcare
industries

* Ms. Tomoko MITSUOKA (Japan) - Research, competitive analysis & consultation, officer.
* Ms. Molshree PANDEY (Singapore) - Lifesciences & Healthcare Advisory | Market Access
* Dr. Riikka LUND (Finland) - Senior Researcher, Finnish Functional Genomics Centre

Prof Riikka LUND
Filand

Molshree PANDEY
Singapore
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Nidhi GANI
USA

Some questions were addressed to the experts:

= Markets represented : What are the general highlights for genomics / life sciences in your
market?

=  What is the potential for European companies? Any opportunities / threats / weaknesses and
strengths you can suggest.

= Any specific schemes by government / agencies / incubators to cooperate etc. that you would

like to highlight and that can support market access

= Any other advice on cultural aspects and in general. Or case studies that you might want to

share.

The answers given by the experts to these questions were interesting, and can be found in the
following video link: https://youtu.be/fHWUx5S0D50?7t=9983

On the afternoon of the event, a matchmaking session was organised, open free of charge to
participants who had registered on the B2Bmatch virtual platform.

= 35 people registered on the platform, of which:
= 17 were European companies, 13 European clusters, 2 universities and 2 private stakeholders.

= 34 people from 7 European countries registered for the 30-minute bilateral meetings that were
scheduled from 14:00 to 16:00.
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= 15% did not receive a response to their request for bilateral meetings. Some of these B2B
meetings were rescheduled outside the platform.

At the end of the day's Market Intelligence & Matchmaking Event, a partner meeting was organised
with the associated partners where the 5 markets presented were discussed and each of them
commented on the proposals suggested by the experts.

After the GEN.ERA matchmaking event (21.10.2021) outcomes and following workshops meetings
and constant exchanges between partners, a ranking of the five markets will be conducted and a
selection report will be produced analysing strengths and weaknesses of each market. In a last step,
detailed reports on market accessibility for 3 selected markets will be produced will synthetizing the
results of the three steps of Market Intelligence, with detailed information on the final target markets.

4- Results of the social media communication

Here are some of the results monitored before and at the end of the Market Intelligence event.

Participation on the platform during the Market Intelligence event

‘ Connections
20

18
16
14
12
10

8

6
4
2
0

LSS LLALLLLLLLLLLILLLALLLLLLLLLLL L L
PRI L PIRRAIIPP R PEPIROXN PR RSP PP D

B BT BTG BT B BT,S,0 LSO S TS O NN NN TRRRLELY UYL Y

Replay of the Market Intelligence event

Social media channel : You tube
User: Genopole
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Contenu de la chaine

Statistiques de la vidéo MODE AVANCE
21 oct. 2021 - 17 janv. 2022
Apercu Couverture Engagement Audience Depuis la publication v
Impressions Taux de clics par impression Vues Spectateurs uniques (O
[
i 381 55% 920 60
Genopole - GEN.ERA "Market Intellig. 12 de plus que d'habitude
/' Détails
450
u Données analytiques
300
B Montage 150
E Commentaires 0
0 15 30 45 60 75 90 jours
B Sous-titres VOIR PLUS
Social media channel : You tube Visit after the Market Intelligence
User: Genopole event
Vues Durée de visionnage (heures) Abonnés
92 9,7 -
15
10
5
A\ VAN . VAVAN A\ 0
21 oct. 2021 5 nov. 2021 19 nov. 2021 4 déc. 2021 18 déc. 2021 2 janv. 2022 16 janv. 2022
Social media channel : LinKed In What is GEN.ERA?

User: Genopole

This project was funded by the

European Union’s COSME Programme.
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Genopole Geno
pole

#BiotechNews 5
What is the GEN.ERA?

Five European life science clusters join forces to improve the scale-up
of member companies operating in the Genomics value chain into new
international markets.

-; 21 October 2021 19.00 AM - 5.30 PM
Turku Business Region - Oost NL

#BiotechNews B8

What do GEN.ERA purpose ?

aThe mission is to bring small medium enterprises offering niche technologies for
value chains into new international markets.

= 21 October 202119.00 AM - 5.30 PM

Turku Business Region - Oost NL

What do
GEN.ERA

GEN.ERA Market Intelligence & matchmaking event
21 October 2021 | 9.00 AM - 5.30 PM

A unique opportunity toget an overview of the latest
driversand challenges on high potential genomic markets

Gen.era
Digital genomic alliance to explore

New market for acceleration

wnanu sanaranraiact Fam

purpose?
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Total Total

Statistiques organiques Statistiques organiques @

o,
854 6 082% 623 4 0,32%
impressions Réactions Taux de clics
impressions Réactions Taux de clics
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commentaire partage clics 0 0 2
commentaire partage clics
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d'engagement Taux
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Social media channel : LinKed In What ‘s going on 21 October ?

User: Genopole
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#BiotechNews 25

What's going on 21 october?

EdMarket and intelligence & matchmaking event : a unique opportunity to
get an overview of the latest drivers and challenges on high potential
genomic markets.

™7 21 October 202119.00 AM - 5.30 PM

Turku Business Region - Oost NL

Voir la traduction

GENOPOLE

© Héléna Paris et 1 autre personne

& J'aime @ Commenter

Soyez le premier & commenter ceci

Vues de la vidéo : 81 au total Masquer les statistiques A

Social media channel : LinKed In
User: Genopole

This project was funded by the
European Union’s COSME Programme.

Vues de la vidéo : 81 au total Masquer les statistiques A~

Vues de la vidéo @

Cible : tous les abonnés

81

Total

Statistiques organiques [

500 2 0,6%
impressions Réactions Taux de clics
0 0 3
commentaire partage clics

1%

Taux

d'engagement
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12 983 abonnés

4 mois -

1 partage

GENOPOLE

#NosMétiers o a J'aime @ Commenter
Alexis Biton is a member of the International Department's European

Team. His main missions include constructing research & innovation
projects, diffusing & raising awareness on European calls for proposals, Soyez le premier a commenter ceci
and organizing partnership discovery events. {&
Impressions organiques : 802 impressions  Masquer les statistiques A
Alexis has a Masters 2 degree in European affairs from Bordeaux

University. He is specialized in European Union policies, programs, and

financial mechanisms. As he did in his previous experience working for Statistiques organiques ﬂ

research units at Ecole Polytechnique, Alexis now brings his in-depth Cible : tous les abonnés

knowledge of European calls and networks to Genopole members lookin¢

to benefit from EU's programs. @ 802 6 1'75%
impressions Réactions Taux de clics

An example of the increasing activity of Genopole's personalized

accompaniment offer for its businesses and laboratories can be found O 1 14

today in its awarding of the COSME Cluster Go International @EU Project X .

Genera_, which objective is to develop a strategy for European business commentaire partage clics

within the computational genomics value chain. GEN.ERA gathers 2 62(V

around Genopole four other clusters: the Italian Distretto Tecnologico ! o

Campania Bioscience, the Estonian Tartu BT Park, the Finnish Turku Taux

Science Park Ltd, and the Dutch East-Netherlands Development Agency. d'engagement

Are you looking to identify promising computational genomics markets ir
the USA, Japan, China, Singapore and Australia?

If so, the Marketing Intelligence and Matchmaking Event proposed by
Alexis and the GEN.ERA consortium is for you!

The event is open to all businesses in the genomics sector and is to be
held on 21 October.

Save the date! ™

Social media channel : Twitter
User: Alain Lusardi

X Tweet Analytics

b, Alain Lusardi
<0 SAVE THE DATE: 21 October 2021: EU project GEN.ERA digital event
Market Intelligence & matchmaking

I Registration : gei ighl R Alain Lusardi

< SAVE THE DATE: 21 October 2021: EU project GEN.ERA
digital event Market Intelligence & matchmaking

WELCOME Jl Registration : genopole.com/highlights/age...
GEN.ERA project presentation

GENERA coordination team.

GEN.ERA partnership presentation

GENERA partners

GENERA associated partners

Speed pitching from SMEs
SMEs

Emerging markets presentation

Tartu partner session moderator

Q&A session

Lunch break

Matchmaking session

GENERA partners & SMEs

Final remarks

GENERA coordination team

Social media channel : Twitter
User: Alain Lusardi
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@ Alain Lusardi

This event is free of charge, represents a unique
opportunity to get an overview of the latest drivers,
restraints, opportunities, and challenges on high
potential genomic markets.

Thank you for your participation and disseminate
widely within your network and your members.

Social media channel : Twitter
User: Genopole

Genopole
12 983 abonnés

GENOPOLE
3 mois -+ ®

#BiotechParis &

GEN.ERA offers you a free digital meeting on "Market Intelligence &

Matchmaking". Find out more about GEN.ERA and its strategy to support

SMEs in opening up to international markets in the field of #genomics.
*221/10/2021 - 9:00pm
Register = https://loom.ly/Hc3Lrc4

Voir la traduction

Market Inztielligence

E LB Lt A i A7

Genopole, Innovation Today, Every Day

genopole.com -« Lecture de 1 min
€@ Vous et 9 autres personnes 1 partage
é J'aime @ Commenter

Social media channel : Linked In
User: Genopole

This project was funded by the
European Union’s COSME Programme.

Matchmaking Event

October 21, 2021 - GEN.ERA Market Intelligence & Matchmaking Event -

X Tweet Analytics

Q Alain Lusardi

This event is free of charge, represents a unique opportunity to get an
overview of the latest drivers, restraints, opportunities, and challenges on
high potential genomic markets.

Thank you for your participation and disseminate widely within your network
and your members.

Save the date

Impressions organiques : 540 impressions  Masquer les statistiques A

Statistiques organiques [
Cible : tous les abonnés

Employés avertis
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impressions Réactions Taux de clics
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commentaire partage clics
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d'engagement

Save the date

22

Disclaimer: The content of this report represents the views of the
author only and is his/her sole responsibility; it cannot be considered
to reflect the views of the European Commission and/or the European
Innovation Council and SMEs Executive Agency (EISMEA) or any other
body of the European Union. The European Commission and the
Agency do not accept any responsibility for use that may be made of
the information it contains.



Genopole

omeras ;2 983 abonnds Statistiques organiques [
mois -
GEN.ERA "Market Intelligence & Matchmaking" Event Cible : tous les abonnés

Registrations are open !! 161 1
3 https://inkd.in/ddua_4ZN . . L
impressions Réaction
Voir la traduction
2 0
commentaires partage
11,18%
Taux

d'engagement

October 21, 2021 - GEN.ERA "Market Intelligence & Matchmaking" Event
- Genopole, Innovation Today, Every Day

genopole.com - Lecture de 1 min

Social media channel : Linked In
User: Cluster Campania Bioscience

Cluster Campania Bioscience + Follow =--
224 followers

3mo - Edited - ®

Una settimana fa, a Parigi, EU Project GENERA _ & entrato nel vivo, con una
giornata di approfondimento dedicata ai mercati piu interessanti per le aziende
della #genomica

L'evento promosso dalla rete UE, nata dalla collaborazione di cinque cluster
europei delle #LifeSciences, ha offerto I'occasione di partecipare a una
sessione di B2B: 50 le aziende registrate

E stato bello rivedersi in presenza! Grazie alla collaborazione dei nostri colleghi
europei, siamo gia al lavoro per raggiungere gli ambiziosi obiettivi del progetto!

Per saperne di piu: https://cutt.ly/eRG9Qm4

Genopole Oost NL Turku Business Region #TurkuScienceParkLtd
#TartuBTParkOuCluster Trentino Sviluppo S.p.A. HIT - Hub Innovazione
Trentino Abomics Oy Eukarys SAS Medicen Paris

Region InnovatioCuris Cluster Nazionale Scienze della Vita ALISEI CEINGE
Biotecnologie Avanzate

EU Project GENERA

See translation

ALLIANCE
TO EXPLO

C@s

Social media channel : Linked In
User: Cluster Campania Bioscience
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9,32%
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Cluster Campania Bioscience + Follow <¢-<-
224 followers

4mo - ®

Ti aspettiamo a Parigi per il Market Intelligence & Matchmaking Event 2021
promosso da GEN.ERA

W

...See more

See translation

Social media channel : Linked In
User: Niek Wellink OOST NV

Project manager Business Development Health

4mo - ®
Op 21 oktober organiseert het GEN.ERA project een online Market Intelligence
& Matchmaking-event. Het evenement is gericht op (startende) bedrijven en
organisaties die zich bezig houden met medische innovaties op het ...see more

“ Niek Wellink - 1st ooe
A

GEN.ERA Market Intelligence & Matchmaking-event
oostnl.nl « 1 min read

Dit internationale event biedt u de unieke gelegenheid overzicht te krijgen van de nieuws...

Sa

Q) Like &) Comment > Share <+ send

Be the first to comment on this

Social media channel : Linked In
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User: CEBR

Council of European BioRegions - CEBR
©€EBR 501 followers

7mo - Edited - ®
“7'SAVE THE DATE!!

GEN.ERA Market Intelligence & #Matchmaking Event ...see more

Save the date

GEN.ERA Market Intelligence & matchmaking event
21 October 2021 | 9.00 AM - 5.30 PM

A unique opportunity toget an overview ofthe latest
drivers and challenges on high potential genomic markets

N

i;G(‘n.era
Digital genomic alliance to explore
New market for acceleration

www.generaproject.com

info@generaproject.com

7
® Like © Comment > Share +7 send

Be the first to comment on this

Social media channel : Linked In
User: Nidhi Gani — Expert USA
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Nidhi Gani (She/Her) - 1st e

Regulatory Affairs Digital Health|Privacy|Cybersecurity|Policy Scholar '2...
3mo - Edited - ®

| am excited to be on the panel for - Connecting the Dots for a Global

Genomics Market! Cannot wait to wear my Biotechnology and Regulatory
Affairs hat for an interesting discussion! ...see more

October 21, 2021 - GEN.ERA "Market Intelligence & Matchmaking" Event -
Genopole, Innovation Today, Every Day

genopole.com « 1 min read

c@ 20 2 comments

Social media channel : Linked In
User: Genopole
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GENOPOLE

#BiotechParis &

Cette année, I'événement GEN.ERA a donné une vue d’ensemble du Statistiques organiques B
secteur de la génomique en Europe et a permis aux participants de Cible : tous les abonnés
développer des synergies et de potentiels partenariats. v

1063 15 1,79%
Vous avez manqué |'événement GEN.ERA ? Alors ne manquez pas notre impressions Réactions Taux de clics
replay pour vous tenir informé des avancées de la génomique en
Europe. @ 0 1 19
commentaire partage clics
= https://Inkd.infdWTXwU7i
3,29%
Laurent PEPIN Alexis Biton Alain Lusardi Roberta Lauro Sven Parkel Taux

Niek Wellink Teppo Laaksonen Tero Piispanen Triin Vakker Valter d’engagement

Ronnholm Philippe JAY Daniela Onofri Arla Dell'Agnolo Davide Ederle
Parthvee Jain Sachin Gaur Nidhi Gani Tomoko Mitsuoka (=@ &F)
Molshree Pandey Riikka Lund Amleto D'Agostino Vincenzo Nigro
Sandrine Rubio Mathilde NEVEU

Social media channel : Twitter
User: Genopole

Genopole @Genopole - 1 déc. 2021 .
B . + Impressions (O Nouveaux abonnés () Visites du profil ©®
enororr  HBiotechParis 3§
Last October, the GEN.ERA "#Marketintelligence & matchmaking" event 367 Y Y

allowed international #genomics companies to meet #Europe #partnership
#healthcare @EU_ProjectGENERA @TkuSciencePark
#Campaniabioscience @Oostnlnl #tartu BTpark

GENOPOLE ‘ 2 :
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